8§ 1363. Advertising restrictions. 1. As used in this section:

(a) "advertisenent" shall mean any notice or conmmunication to the
public or any information concerning the gam ng-rel ated busi ness of a
gaming facility licensee or applicant or a nobile sports wagering
| icensee as defined in section thirteen hundred sixty-seven of this
article through broadcasting, publication or any other neans of
di ssem nation, including electronic dissem nation. Pronotional
activities are considered adverti senents for purposes of this section.

(b) "direct advertisenent” shall nean any adverti senent as descri bed
i n paragraph (a) of this subdivision that is dissemnated to a specific
i ndi vi dual or individuals.

2. Advertising shall be based upon fact, and shall not be fal se,
deceptive or msleading, and no advertising by or on behalf of a gam ng
facility licensee shall

(a) Use any type, size, location, lighting, illustration, graphic
depiction or color resulting in the obscuring of any material fact;

(b) Fail to clearly and conspicuously specify and state any nateri al
conditions or limting factors;

(c) Depict any person under the age of twenty-one engagi ng in gani ng
and rel ated activities; or

(d) Fail to designate and state the nane and | ocation of the gam ng
facility conducting the advertisenent. The | ocation of the gam ng
facility need not be included on billboards within thirty mles of the
gam ng facility.

3. Each advertisenent shall, clearly and conspicuously, state a
probl em ganbl i ng hotline nunber.

4. Each direct advertisenent shall, clearly and conspi cuously,
describe a method or nethods by which an individual may designate that
t he individual does not wish to receive any future direct advertisenent.

(a) The described nethod nust be by at |east two of the foll ow ng:

(1) Tel ephone;

(2) Regular U S. mail; or

(3) Electronic mail.

(b) Upon receipt of an individual's request to discontinue receipt of



future advertisenment, a gamng facility licensee or applicant shal

bl ock the individual in the gamng facility |icensee's database so as to
prevent the individual fromreceiving future direct advertisenents
within fifteen days of receipt of the request.

5. Each gaming facility licensee or applicant shall provide to the
commi ssion at its main office a conplete and accurate copy of al
advertisements within five business days of the advertisenent's public
di ssem nation. Gaming facility licensees or applicants shall discontinue
t he public dissem nation upon receipt of notice fromthe conm ssion to
di sconti nue an adverti senent.

6. A gamng facility licensee or applicant shall naintain a conplete
record of all advertisenents for a period of at |east two years. Records
shall be made avail able to the commi ssion upon request.



