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STATE OF NEW YORK

1711

2025- 2026 Regul ar Sessi ons

| N SENATE

January 13, 2025

Introduced by Sen. BROUK -- read twice and ordered printed, and when
printed to be conmitted to the Cormittee on Energy and Tel ecomuni-
cations

AN ACT to anend the public service law, in relation to sen-annual
expendi tures and | obbying reports

The People of the State of New York, represented in Senate and Assem
bly, do enact as foll ows:

Section 1. The public service law is anmended by addi ng a new section
53-b to read as foll ows:

8 53-b. Sem -annual expenditure and |obbying report. 1. On or before
March thirty-first, two thousand twenty-six and every sem -annual period
thereafter, every utility corporation shall report to the departnent
regardi ng advertising and | obbying on behalf of the utility corporation
by the utility corporation, the officers or trustees of the corporation
or any enployee of such corporation.

2. For the purposes of this section, the following terns shall have
the foll ow ng neanings:

(a) "Lobbying" shall nean any attenpt to influence:

(i) the passage or defeat of any legislation or resolution by either
house of the state legislature including but not linmted to the intro-
duction or intended introduction of such legislation or resolution or
approval or disapproval of any |legislation;

(ii) the adoption, issuance, rescission or nodification of a guberna-
torial executive order;

(iii) the adoption or rejection of any rule or regulation having the
force and effect of law by a state agency;

(iv) the passage or defeat of any local |aw,  ordinance, resolution, or
regulation by any nmunicipality;

(v) the adoption, issuance, rescission, nodification or terns of any
executive order issued by the chief executive officer of a nmunicipality;
and
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(vi) the adoption or rejection of any rule, regulation, or resolution
having the force and effect of a local |aw ordinance, resolution or

regul ati on.
(b) "Advertising" shall nean any pronptional activity or public
servi ce announcenent that requires the purchase of nedia space. includ-

ing television airtine, radio airtine, internet nedia space, billboards,

newspaper _space, nmgazine space; any private publication which requires
the expenditure of any public funds; or any mass letter or other witten

conmuni cation delivered by mail or by conparable delivery service
including ennil, telephone, or other digital format.

3. The wutility corporation shall prepare reports to include the
followi ng information:

(a) For | obbying, such report shall include, but not be |imted to:

the name of the trustee, officer, enployee of the corporation engaging
in |l obbying; the nane of the public official or public enployee that was
| obbied; the date and tine of the neeting or conmmunication; the subject
matter of the | obbying, and any expenses incurred by the corporation for
travel, lodging, or neals in connection with such | obbying.

(b) For advertising, such report shall include, but not be linited to,
item zation of any public funds spent on advertising and information
pertaining to the advertising marketing plan including neasurable goals
and objectives for the advertising canpaign.

4. The requirenents of this section shall not be construed to require
the disclosure of infornation that is otherwise protected from disclo-
sure by any law, reqgulation, order, or the civil practice |aw and rules.

8§ 2. The public service law is anended by adding a new section 66-x to
read as foll ows:

8 66-x. Sem -annual expenditure and | obbying report. 1. On or before
March thirty-first, two thousand twenty-six and every sem -annual period
thereafter, every utility corporation shall report to the departnent
regarding advertising and | obbying on behalf of the utility corporation
by the utility corporation, the officers or trustees of the corporation
or _any enpl oyee of such corporation.

2. For the purposes of this section, the following terns shall have
the foll ow ng neanings:

(a) "Lobbying" shall nean any attenpt to influence:

(i) the passage or defeat of any legislation or resolution by either
house of the state legislature including but not |limted to the intro-
duction or intended introduction of such legislation or resolution or
approval or disapproval of any |egislation;

ii) the adoption, issuance, rescission or nodification of a uber na-
torial executive order;

(iii) the adoption or rejection of any rule or regulation having the
force and effect of law by a state agency;

(iv) the passage or defeat of any local law, ordinance, resolution, or
regulation by any nmunicipality;

(v) the adoption, issuance, rescission, nodification or terms of any
executive order issued by the chief executive officer of a nunicipality;
and

(vi) the adoption or rejection of any rule, regulation, or resolution

having the force and effect of a local law, ordinance, resolution or
regul ati on.

(b) "Advertising" shall nean any pronptional activity or public
servi ce announcenent that requires the purchase of nedia space. includ-

ing television airtine, radio airtine, internet nedia space, billboards,
newspaper _space, nmgazine space, any private publication which requires
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the expenditure of any public funds, or any nass letter or other witten

conmuni cation delivered by mail or by conparable delivery service,
including ennil, telephone, or other digital fornmat.

3. The wutility corporation shall prepare reports to include the
follow ng information:

(a) For | obbying, such report shall include, but not be |limted to:

the name of the trustee, officer, enployee of the corporation engaging
in |l obbying; the nane of the public official or public enployee that was
| obbied; the date and tine of the nmeeting or communication; the subject
matter of the | obbying, and any expenses incurred by the corporation for
travel, lodging, or neals in connection with such | obbying.

(b) For advertising, such report shall include, but not be linited to,
itemzation of any public funds spent on advertising and infornmation
pertaining to the advertising marketing plan including neasurable goals
and objectives for the advertising canpaign.

4. The requirenents of this section shall not be construed to require
the disclosure of information that is otherwi se protected from disclo-
sure by any law, reqgulation, order, or the civil practice |law and rules.

8 3. The public service law is amended by adding a new section 78-a to
read as foll ows:

8 78-a. Sem -annual expenditure and | obbying report. 1. On or before
March thirty-first, two thousand twenty-six and every sem -annual period
thereafter, every utility corporation shall report to the departnent
regarding advertising and | obbying on behalf of the utility corporation
by the utility corporation, the officers or trustees of the corporation
or any enployee of such corporation.

2. For the purposes of this section, the following terns shall have
the foll ow ng neanings:

(a) "Lobbying" shall nean any attenpt to influence:

(i) the passage or defeat of any legislation or resolution by either
house of the state legislature including but not |limted to the intro-
duction or intended introduction of such legislation or resolution or
approval or disapproval of any |egislation;

(ii) the adoption, issuance, rescission or nodification of a guberna-
torial executive order;

(iii) the adoption or rejection of any rule or reqgulation having the
force and effect of |law by a state agency;

(iv) the passage or defeat of any local law, ordinance, resolution, or
regulation by any nmunicipality;

(v) the adoption, issuance, rescission., nodification or ternms of any
executive order issued by the chief executive officer of a municipality;
and

(vi) the adoption or rejection of any rule, regulation, or resolution

having the force and effect of a local law, ordinance, resolution or
regul ati on.

(b) "Advertising" shall nean any pronptional activity or public
servi ce announcenent that requires the purchase of nedia space. includ-

ing television airtine, radio airtine, internet nedia space, billboards,

newspaper _space, nmgazi ne space, any private publication which requires
the expenditure of any public funds, or any nass letter or other witten

conmuni cation delivered by mail or by conparable delivery service
including ennil, tel ephone, or other digital fornat.

3. The wutility corporation shall prepare reports to include the
follow ng information:

(a) For |obbying. such report shall include, but not be linmted to:

the nanme of the trustee, officer, enployee of the corporation engagi ng
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in | obbying; the nanme of the public official or public enployee that was
| obbied; the date and tine of the neeting or comrunication; the subject
matter of the | obbying, and any expenses incurred by the corporation for
travel, lodging, or neals in connection with such | obbying.

(b) For advertising, such report shall include, but not be linited to,
itemzation of any public funds spent on advertising and infornmation
pertaining to the advertising marketing plan including neasurable goals
and objectives for the advertising canpaign.

4., The requirenents of this section shall not be construed to require
the disclosure of infornation that is otherwise protected from disclo-
sure by any law, reqgulation, order, or the civil practice law and rules.

8 4. The public service law is anended by adding a new section 89-qgq to
read as foll ows:

8 89-g. Sem -annual expenditure and | obbying report. 1. On or before
March thirty-first, two thousand twenty-six and every sem -annual period
thereafter, every water-works corporation shall report to the departnent
regarding advertising and | obbying on behalf of the utility corporation
by the utility corporation, the officers or trustees of the corporation,
or any enployee of such corporation.

2. For the purposes of this section, the following terns shall have
the foll ow ng neanings:

(a) "Lobbying" shall nean any attenpt to influence:

(i) the passage or defeat of any legislation or resolution by either
house of the state legislature including but not limted to the intro-
duction or intended introduction of such legislation or resolution or
approval or disapproval of any |eqgislation;

(ii) the adoption, issuance, rescission or nodification of a guberna-
torial executive order;

(iii) the adoption or rejection of any rule or regulation having the
force and effect of law by a state agency;

(iv) the passage or defeat of any local |aw, ordinance, resolution, or
regulation by any nunicipality;

(v) the adoption, issuance, rescission, nodification or terns of any
executive order issued by the chief executive officer of a nunicipality:;
and

(vi) the adoption or rejection of any rule, requlation, or resolution
having the force and effect of a local law, ordinance, resolution or

regul ati on.
(b) "Advertising" shall nean any pronotional activity or public

service announcenent that requires the purchase of nedia space, includ-
ing television airtine, radio airtine, internet nedia space, billboards,
newspaper space, nmmgazi ne space, any private publication which requires
the expenditure of any public funds, or any nass letter or other witten

conmuni cation delivered by mail or by conparable delivery service,
including ennil, tel ephone, or other digital fornat.

3. The utility corporation shall prepare reports to include the
follow ng information:

(a) For |obbying, such report shall include, but not be limted to:

the nane of the trustee, officer, enployee of the corporation engaging
in lobbying; the nane of the public official or public enployee that was
| obbied; the date and tine of the neeting or conmunication; the subject
nmatter of the | obbying, and any expenses incurred by the corporation for
travel, lodging, or neals in connection with such | obbying.

(b) For advertising, such report shall include, but not be linted to,
item zation of any public funds spent on advertising and information
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pertaining to the advertising marketing plan including neasurabl e goals

and objectives for the advertising canpaign.

4. The requirenents of this section shall not be construed to require
the disclosure of infornmation that is otherwise protected from disclo-
sure by any law, regulation, order, or the civil practice |law and rules.

§ 5. This act shall take effect inmediately.




