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Introduced by Sen. COWRIE -- read twi ce and ordered printed, and when
printed to be committed to the Conmttee on Consuner Protection --
commttee discharged, bill anended, ordered reprinted as anended and
recommtted to said commttee

AN ACT to anend the general business law, in relation to fair practices
in the sale of entertai nment tickets

THE PEOPLE OF THE STATE OF NEW YORK, REPRESENTED | N SENATE AND ASSEM
BLY, DO ENACT AS FOLLOWE:

Section 1. Short title. This act shall be known and may be cited as
"Fair practices in the sale of entertainnent tickets act".

S 2. Legislative findings and declarations. The |egislature finds and
decl ares that transactions involving tickets for adm ssion to places of
entertainment are a matter of public interest and subject to the super-
vi sion of New York state and the appropriate political subdivisions of
the state for the purpose of safeguarding the public against fraud,
extortion, price gouging and simlar abuses.

The legislature finds that venues, pronoters and entertainers routine-
|y set aside thousands of tickets prior to the public sale. The |Iegis-
|ature further finds that these tickets then are sold at prices far
above face val ue.

Wth sonme concerts, as few as two thousand or three thousand tickets
mght be available to the general public in an arena with nore than
fifteen thousand seats. This is especially a concern when the place of
entertainment is a venue that receives significant tax credits or
rebates fromthe state. The legislature seeks to ensure that the public
has full notice of and information relating to the sale of tickets at
pl aces of entertainment in New York state.

S 3. Article 40 and sections 900 and 901 of the general business |aw,
as renunbered by chapter 407 of the |aws of 1973, are renunbered article
41 and sections 1000 and 1001, respectively, and a new article 40 is
added to read as foll ows:

EXPLANATI ON- - Matter in I TALICS (underscored) is new, matter in brackets
[ ] is oldlawto be onmtted.
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ARTI CLE 40
FAI R PRACTI CES | N THE SALE OF ENTERTAI NVENT TI CKETS
SECTI ON 900. DEFI NI Tl ONS.
901. PUBLIC DI SCLOSURE OF TICKET SALES AND AVAILABILITY AND
NUMBERS THERECF.
902. CIVIL PENALTY.

S 900. DEFINITIONS. AS USED IN THI S ARTI CLE THE FOLLOW NG TERMS SHALL
HAVE THE MEANI NGS AS | NDI CATED:

1. "ENTRY FEE' MEANS THE PRICE FIXED FOR A TICKET AT THE TI ME OF
I NI TI AL SALE BY THE OPERATOR OF ANY PLACE OF ENTERTAI NVENT FOR ADM SSI ON
TO AN EVENT.

2. "EVENT" MEANS ALL FORMS OF ENTERTAI NMENT AT PLACES OF ENTERTAI NVENT
| NCLUDI NG BUT NOT LIM TED TO, PERFORMANCES, CONCERTS, MUSI CAL AND ALL
TYPES OF ATHLETI C COVPETI TI ONS | NCLUDI NG FOOTBALL, BASKETBALL, BASEBALL,
BOXING  TENNI'S, HOCKEY, AND ANY OTHER SPORT. EVENT SHALL NOT MEAN ANY
KI ND OF PERFORVMANCE REGULARLY SCHEDULED TO TAKE PLACE ON A DAILY BASIS
AT THE SAME VENUE OVER THE COURSE OF ONE OR MORE WEEKS.

3. "OPERATOR' MEANS ANY PERSON WHO LEASES, OWNS, OPERATES, OR CONTROLS
A PLACE OF ENTERTAI NVENT OR WHO PROMOTES OR PRODUCES AN EVENT HELD AT A
PLACE OF ENTERTAI NMVENT.

4. "PLACE OF ENTERTAI NMENT" MEANS ANY PRI VATELY OR PUBLICLY OWED,
LEASED OR OPERATED LOCATION THAT HAS A PERMANENT SEATI NG CAPACI TY I N
EXCESS OF THREE THOUSAND PERSONS | NCLUDI NG BUT NOT LI M TED TO A THEATER,
STADI UM ARENA, RACETRACK, OR OTHER PLACE WHERE PERFORMANCES, CONCERTS,
ATHLETI C GAMES OR CONTESTS ARE HELD FOR WHI CH AN ENTRY FEE | S CHARGED.

5. "SALE DATE" MEANS THE FIRST DAY TI CKETS ARE MADE AVAI LABLE FOR
PURCHASE.

6. "TICKET" MEANS ANY EVI DENCE OF THE RI GHT OF ENTRY TO ANY PLACE OF
ENTERTAI NVENT.

7. "TICKET OFFICE" MEANS A BUI LDI NG OR OTHER STRUCTURE LOCATED OTHER
THAN AT THE PLACE OF ENTERTAI NMENT, AT WHI CH THE OPERATOR OR THE OPERA-
TOR S AGENT OFFERS TI CKETS FOR FI RST SALE TO THE PUBLI C.

S 901. PUBLIC DI SCLOSURE OF TI CKET SALES AND AVAI LABI LI TY AND NUMBERS
THEREOF. 1. ALL OPERATORS WHO SELL TI CKETS FOR ENTERTAI NVENT AT PLACES
OF ENTERTAI NVENT SHALL BE REQUI RED TO POST THE NUMBER OF TOTAL SEATS FOR
THE EVENT, NUMBER OF Tl CKETS FOR SALE TO THE GENERAL PUBLI C ON THE SALE
DATE, THE NUMBER OF Tl CKETS FOR SALE AS VIP TICKETS PRROR TO THE SALE
DATE, THE NUMBER OF TICKETS SOLD THROUGH THE ENTERTAI NER' S OR SPORT
TEAM S FAN CLUB OR OTHER PROMOTI ONAL OPPORTUNI TY PRI OR TO THE SALE DATE,
AND THE NUMBER OF Tl CKETS THAT WLL BE MADE AVAI LABLE FOR FREE WHETHER
BY THE OPERATOR, ENTERTAI NER OR SPORTI NG TEAM

2. TH' S | NFORVATI ON SHALL BE AVAI LABLE AT THE TI CKET OFFI CE AND POSTED
ON THE PROMOTER S WEBSI TE NO LESS THAN FORTY- El GHT HOURS PRI OR TO THE
SALE DATE FOR THE EVENT.

S 902. CIVIL PENALTY. ANY PERSON, FIRM CORPORATI ON OR ASSCCI ATION OR
AGENT OR EMPLOYEE THEREOF WHO FAILS TO COWLY WTH THI S ARTI CLE SHALL BE
LI ABLE TO A CIVIL PENALTY OF NOT MORE THAN ONE THOUSAND DOLLARS FOR EACH
VI OLATI ON, WHI CH SHALL ACCRUE TO THE STATE OF NEW YORK AND MAY BE RECOV-
ERED IN A CIVIL ACTI ON.

S 4. This act shall take effect immediately.



