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STATE OF NEW YORK

5176
2011- 2012 Regul ar Sessi ons
I N SENATE
May 3, 2011

Introduced by Sens. YOUNG MAZIARZ -- read twi ce and ordered printed,
and when printed to be conmtted to the Commttee on Commerce, Econom
i ¢ Devel opment and Snal | Busi ness

AN ACT to anend the econom c devel opnment law, in relation to establish-
ing the New York w ne council program

THE PEOPLE OF THE STATE OF NEW YORK, REPRESENTED | N SENATE AND ASSEM
BLY, DO ENACT AS FOLLOWE:

Section 1. Legislative findings and purposes. The legislature finds
that while New York is the second | eading state for consunption of w ne
and the third | eading state in production, there is no formal entity

charged with pronoting New York wines to their fullest potential. O her
| eading states, such as California, Wshington and Virginia, spend
mllions of dollars pronmoting wines produced in their states while New

York, wth its considerable consuner market right in New York city,
spends relatively little. The result has been that the wi ne industry has
devel oped primarily as a tourismfocused industry. In the past 5 years,
the nunmber of high quality producers of fine wine has grown dranat-
ically, and they face challenges in bringing a virtually unknown high
quality product to market. This is a critical point in the devel opnment
of the fine wine industry in New York. Expanded market access is needed
if the industry is going to continue to grow.

The legislature further finds and recogni zes that an inportant step in
strengthening the agricultural and econom c potential of New York's fine
Wi ne industry is to encourage the long termoperation of a wi ne council
representative of all regions of the fine wi ne manufacturing industry
for the purpose of conducting an extensive and coordinated pronotiona
program intended to stinmulate and centralize the New York fine w ne

manufacturing industry. The focus of the wine council will be to devel -
op markets in nmajor netropolitan areas for the sale of fine New York
state wines. This wll foster growh in the wine manufacturing sector

and bring new noney into New York from ot her states.

EXPLANATI ON- - Matter in I TALICS (underscored) is new, matter in brackets
[ ] is oldlawto be onmtted.
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In contrast with many tourismmarketing efforts, the New York w ne
council wll be accountable for results and charged with reporting on
the effects of its efforts. Key performance indicators and netrics wll
be devel oped for annual reporting to the |legislature and the governor.
The econonmic inpact of the marketing efforts will be neasurabl e and
reported annual ly.

S 2. The econoni ¢ devel opnent |law is anended by adding a new article
5-F to read as foll ows:

ARTI CLE 5-F
NEW YORK W NE COUNCI L PROGRAM
SECTI ON 181-F. SHORT TI TLE.
181- G GENERAL PONERS AND DUTI ES OF THE COWM SSI ONER
181-H NEW YORK W NE COUNCI L.

S 181-F. SHORT TITLE. TH S ARTI CLE SHALL BE KNOAWN AND MAY BE Cl TED AS
THE " NEW YORK W NE COUNCI L PROGRAM'.

S 181-G GENERAL POAERS AND DUTIES OF THE COVWM SSI ONER.  THE COW S-
SI ONER SHALL DEVELOP AND | MPLEMENT A NEW YORK W NE PROMOTI ON PROGRAM
THE NEW YORK W NE COUNCI L SHALL DEVELOP A MARKETI NG STRATEGY PURSUANT TO
TH S PROGRAM THAT SHALL PROMOTE NEW YORK AS A PREM ERE PRODUCER OF HI CGH
QUALI TY W NES.

S 181-H NEW YORK WNE COUNCIL. 1. THE COW SSI ONER, | N ACCORDANCE
W TH TH S PROGRAM SHALL CAUSE TO BE DEVELOPED A NEW YORK W NE COUNCI L
TO BE TASKED W TH BRANDI NG MARKETI NG AND PROMOTI NG FI NE NEW YORK STATE
W NES. THE NEW YORK W NE COUNCI L SHALL CONSI ST OF AN EXECUTI VE DI RECTOR
AND A BOARD OF DI RECTORS TO BE APPO NTED AS FOLLOWS: ONE MEMBER SHALL BE
APPO NTED BY THE GOVERNOR, FOR THE PURPOSE OF PROVI DI NG FEEDBACK TO THE
EXECUTI VE AND LEG SLATI VE BRANCHES, ONE MEMBER W LL BE APPO NTED BY THE
NEW YORK W NE AND GRAPE FOUNDATI ON, FOR THE PURPOSE OF COORDI NATI NG W TH
THE NEW YORK WNE AND GRAPE FOUNDATION S TOURISM AND AGRI CULTURAL
PROGRAMS. EACH OF THESE APPO NTED BOARD MEMBERS W LL BE EX OFFI CI O
MEMBERS AND W LL HAVE NO VOTI NG RI GHTS. THE REMAI NI NG VOTI NG MEMBERS OF
THE COUNCIL SHALL | NCLUDE ONE REPRESENTATI VE FROM A RESTAURANT ASSQOCI -
ATI ON W THI N NEW YORK STATE, ONE REPRESENTATI VE FROM A NEW YORK STATE
W NE RETAILER ORGANI ZATI ON AND W NERY REPRESENTATI VES. THE W NERI ES
SHALL BE REPRESENTATIVE OF THE SIX WNE GRONNG REGONS |IN NEW YORK
STATE: LONG | SLAND, HUDSON VALLEY, THE FINGER LAKES, THOUSAND
| SLANDS/ ADI RONDACKS/ CENTRAL NEW YORK, LAKE ERI E, AND NI AGARA. THE W NERY
BOARD MEMBERS W LL BE ELECTED BY NEW YORK W NE COUNCI L MEMBERS | N EACH
REG ON. EACH REA ON WLL HAVE ONE VOTI NG REPRESENTATI VE FOR UP TO FORTY
MEMBER W NERI ES. | F A REG ON HAS MORE THAN FORTY MEMBERS, THI'S WOULD
EQUAL TWO REPRESENTATIVES, WH CH WLL BE THE MAXI MUM NUMBER FROM ANY
REG ON. | F NEW REG ONS ARE DEVELOPED AND RECOGNI ZED, THEY SHALL BE ADDED
TO THE BOARD. THE REG ONAL MAP W LL BE UPDATED ANNUALLY. THE BOARD
MEMBERS REPRESENTI NG W NE RETAI LERS AND RESTAURANTS W LL BE ELECTED BY
THE W NERY MEMBER BOARD. THE MEMBERS OF THE COUNCIL SHALL RECEIVE NO
COVPENSATION FOR THEIR SERVICES AS MEMBERS OF THE COUNCI L, BUT EACH
SHALL BE ALLOWED THE NECESSARY AND ACTUAL EXPENSES WHI CH HE OR SHE SHALL
I NCUR | N THE PERFORMANCE OF HI' S OR HER DUTI ES.

2. WNERY MEMBERSH P W LL BE DEFI NED AS MEMBERS | N GOOD STANDI NG PER
THE BYLAWS OF THE NEW YORK W NE COUNCI L. EACH MEMBER W LL CONTRI BUTE
ANNUAL DUES TO THE COUNCI L TO BE DETERM NED BY THE BOARD OF DI RECTORS.

3. THE EXECUTI VE DI RECTOR OF THE NEW YORK WNE COUNCIL SHALL HAVE
PREVI QUS EXPERI ENCE | N MARKETI NG W NE, EVENT PLANNI NG AND BRAND MANAGE-
MENT AND W LL BE APPO NTED BY THE BOARD OF DI RECTORS, DECI DED BY MAJORI -
TY VOTE. THE EXECUTI VE DI RECTOR WLL SERVE AS AN "AT WLL" EMPLOYEE AT
THE DI SCRETI ON OF THE BOARD OF DI RECTORS.
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4. THE NEW YORK WNE COUNCIL |'S CHARGED W TH CREATI NG BRAND RECOGNI -
TION FOR FI NE NEW YORK W NES. I N DO NG SO THEY SHALL WORK TO MARKET NEW
YORK STATE LABELED WNE BOTH W THI N AND OUTSI DE OF NEW YORK STATE W TH
THE GOAL OF PROMOTI NG FI NE NEW YORK STATE W NES.

5. THE NEW YORK WNE COUNCIL SHALL, BY DECEMBER THI RTY- FI RST, TWD
THOUSAND ELEVEN SUBM T A PRELI M NARY REPORT TO THE GOVERNOR AND LEG SLA-
TURE W TH AN ASSESSMENT OF MARKETI NG AND PROMOTI ON STRATEG ES TO | MPLE-
MENT THI S ARTI CLE.

S 3. This act shall take effect imediately.



