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I ntroduced by M of A TOMS, N RIVERA, STEVENSON, SCHROEDER, ROBI NSON
AUBRY, MARKEY, CLARK -- Milti-Sponsored by -- M of A BRENNAN
COLTON, P. RIVERA -- read once and referred to the Conmttee on Smal
Busi ness

AN ACT to anend the New York state urban devel opnent corporation act, in
relation to creating niche narket assistance projects to pronote
econoni ¢ devel opnent

THE PEOPLE OF THE STATE OF NEW YORK, REPRESENTED | N SENATE AND ASSEM
BLY, DO ENACT AS FOLLOWE:

Section 1. Statenent of legislative intent. Small manufacturing enter-
prises are responsible for an estimted twenty-eight to forty percent of
enpl oyment in the manufacturing sector. They tend to be nore effective
at job creation and job replacenent, nore innovative in the devel oprment
of products and process inprovenents, nore flexible, and thus nore
conpetitive, in terms of the ability to produce snmall quantities. Al of
these factors help to explain the shift to smaller and average sized
plants and the national trend toward nore of the total production of
goods com ng from small manufacturers.

Smal | manufacturing enterprises, often owned by mnorities and new
i mm grants, have been grow ng. Leading this expansion in New York are
specialty and ethnic food manufacturers, which have grown by nore than
ei ght percent over the past year. O her evidence suggests that there is
simlar gromh in construction; specialty apparel for niche narkets and
ot her design-based nmanufacturing industries such as |uxury consuner
goods like jewelry; nmedical instrunents; suppliers to service indus-
tries; and conpanies serving local markets, such as nmakers of food
products or suppliers of construction materi als.

Oten, small manufacturers can not only survive, but grow, if they can
identify and devel op niche markets - targeted markets conposed of indi-
vidual s and businesses that have simlar interests and needs, which can
be readily identified, and that can be easily targeted and reached, or a
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group of potential customers who share comon characteristics making
them especially receptive to the conpany's product, service, or opportu-
nity.

S 2. Section 1 of chapter 174 of the |aws of 1968, constituting the
New York state urban devel opnent corporation act, is anmended by addi ng a
new section 16-u to read as foll ows:

S 16-U. NI CHE MARKET ASSI STANCE PROQJIECTS. 1. THE CORPORATI ON | S HEREBY
AUTHORI ZED TO PROVI DE ASSI STANCE TO N CHE MARKET ASSI STANCE PRQIECTS
DESI GNED TO ENCOURAGE AND ASSI ST SMALL AND MEDI UM SI ZED MANUFACTURI NG OR
FOOD PROCESSI NG BUSI NESSES W TH FEWER THAN TWO HUNDRED FI FTY EMPLOYEES
TO | DENTI FY AND DEVELOP NI CHE MARKETS FOR THEI R PRODUCTS.

2. FOR THE PURPCSES OF THIS SECTION, "N CHE MARKET" SHALL MEAN A
TARGETED MARKET COVPOSED OF | NDI VI DUALS AND BUSI NESSES THAT HAVE SI M LAR
| NTERESTS AND NEEDS, WH CH CAN BE READI LY | DENTI FI ED AND REACHED, OR
GROUP OF POTENTI AL CUSTOVERS WHO SHARE COVMON CHARACTERI STICS MAKI NG
THEM ESPECI ALLY RECEPTI VE TO THE COVPANY' S PRODUCT, SERVI CE OR OPPORTU-
NI TY.

3. THE CORPORATION SHALL ACTIVELY SEEK TO |IDENTIFY ENTITIES AND
DI SSEM NATE | NFORMATION TO SUCH ENTITIES WH CH MAY BE ELIGBLE TO
RECEI VE ASSI STANCE PURSUANT TO THIS SECTION AND SHALL MAKE AWARDS,
SUBJECT TO AVAILABLE APPROPRI ATIONS, FOR N CHE MARKETI NG ASSI STANCE
PRQJECTS ON A COWPETI Tl VE BASI S TO SUCH ENTI TI ES.

(A) ENTITIES ELI G BLE TO APPLY FOR FUNDI NG FOR A NI CHE MARKET ASSI ST-
ANCE PRQIECT SHALL | NCLUDE NOT- FOR- PROFI T CORPORATI ONS, LOCAL DEVELOP-
MENT CORPCORATI ONS, TRADE ASSCCI ATI ONS, EDUCATI ONAL | NSTI TUTI ONS, TECH
NOLOGY DEVELOPMENT CORPORATI ONS ESTABLI SHED PURSUANT TO SECTI ON 3102-D
OF THE PUBLI C AUTHORI TIES LAW WH CH OPERATE MANUFACTURI NG EXTENSI ON
PROGRAMS, AND OTHER NOT- FOR- PROFI T ORGANI ZATI ONS WHI CH PROMOTE ECONOM C
DEVEL OPMVENT.

(B) APPLI CANTS SHALL BE REQUI RED TO DEMONSTRATE:

(1) THEIR ABILITY TO PROVI DE THE SERVI CES PROPCSED;

(1'l) THE POTENTI AL FOR MANUFACTURI NG OR FOOD PROCESSI NG | NDUSTRIES I N
THEI R AREA OF SERVI CE TO DEVELOP NI CHE MARKETS;

(I11)y THE POCSSIBILITY THAT THE SERVICES TO BE FUNDED WOULD BECOVE
SELF- SUSTAI NI NG,

(1V) THE PARTI Cl PATION OF LOCAL AND REGQ ONAL ECONOM C DEVELOPMENT
ORGANI ZATI ONS; AND

(V) TO PROVI DE A PROGRAM BUDGET, | NCLUDI NG MATCHI NG FUNDS, | N-KI ND AND
OTHERW SE, TO BE PROVI DED BY THE APPLI CANT.

(© A PROQECT ELIGBLE TO BE A Nl CHE MARKET ASSI STANCE PRQJIECT MAY
| NCLUDE, BUT NOT BE LIMTED TO, RESEARCH, MARKET ANALYSIS, MARKETI NG
ASS|I STANCE, AND | DENTIFYING SOURCES OF FI NANCI AL ASSI STANCE TO ENTER
| NTO NEW MARKETS.

4. NO SI NGLE GRANT FOR A NI CHE MARKET ASSI STANCE PRQIECT SHALL EXCEED
TWO HUNDRED THOUSAND DOLLARS.

S 3. This act shall take effect imediately.



